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Chapter 12 Test

Multiple Choice: Place the letter of the best answer in the space provided.

______ 1. Which is most accurate when defining a consumer?

A. consumers are almost always satisfied with their purchases

B. consumers are everyone who buys goods and services

C. consumers usually have a very limited choice of what to buy

D. teenagers do not spend very much money as consumers

______ 2. Buying decisions are influenced by

A. advertisements

B. your habits

C. your friends

D. all of the above

______ 3. Advertisements

A. are not as misleading as experts say they are

B. can be relied on to be accurate

C. generally do not influence people’s purchasing practices

D. try to get consumers to buy goods so that they will be more attractive

______ 4. Which statement is most accurate?

A. Most people have never been ripped off on health-related products.

B. Teenagers are a very big target for advertisers.

C. Teenagers spend little money on what might be called “glamour” products.

D. Teenagers usually make smart buying decisions.

______ 5. The best way to combat false advertising is

A. a fitness program

B. knowledge

C. government laws

D. federal taxation

______ 6. Which is accurate when discussing spot reduction?

A. An exercise myth is that sit-ups will reduce fat on the stomach.

B. Research has shown that some products “burn up” fat on specific body locations.

C. Sit-ups are a very effective method of reducing fat on your stomach.

D. Very few advertisements are seen on this subject.

______ 7. A friend wants to lose weight from his stomach and wants your advice about a product

he saw in the newspaper. This product guarantees a weight loss of no less than

10 pounds in two days, and there is a money back guarantee if not satisfied. Which

is the best response you can make?

A. Forget it. Spot reduction is impossible.

B. Go ahead and try it, but the main thing you can do is to watch your diet.

C. It might work, but I believe exercise is the best way to lose weight.

D. Since there is a money-back guarantee, what can you lose?
8. A tipoff to false advertising about a certain fitness product is that it will

A. cost you a lot of money.

B. make becoming physically fit easy and fast.

C. improve your appearance after long use.

D. help you lose weight in the long run.

______ 9. Exercise gimmicks usually include information about

A. changing bad habits.

B. the long-haul concept.

C. quick, easy fixes.

D. ideal body weight and percentage of body fat.

______ 10. An example of a useless exercise product would be

A. a rowing machine.

B. a vibrating belt.

C. an exercise bike.

D. barbells.

______ 11. Which of the following products would be a good buy?

A. body wrap

B. bust developer

C. electric stimulator

D. rowing machine

______ 12. Diuretics will not

A. cause damage to the kidneys.

B. have any effect on the body at all.

C. provide a good solution to a weight loss concern.

D. upset the chemical balance of the body.

______ 13. Fad diets

A. are almost always ineffective.

B. are seen in many popular magazines.

C. may be dangerous to your health.

D. are all of the above.

______ 14. Anabolic steroids are

A. almost impossible to purchase.

B. substances which can be used by most people without any harmful effects.

C. used by some athletes to enhance their performance.

D. used as much by females as by males.

______ 15. Which side effects are associated with anabolic steroids?

A. appearance of acne and scalp hair loss

B. increased aggression and unpredictable mood changes

C. liver and kidney damage and decrease in ultimate height

D. all of the above

______ 16. Anabolic steroids are

A. a synthetic version of the male sex hormone (testosterone).

B. no more dangerous for teenagers than for adults.

C. not used by nonathletes.

D. safe if you follow the advice of a body builder.

17. Anabolic steroids may cause

A. a reduction in breast size in women.

B. an interference with normal bone growth in teenagers.

C. the testes to shrink.

D. all of the above.

______ 18. When thinking about membership in a fitness club, you should consider the

A. appearance of the facilities.

B. cost and your personal needs.

C. question of who trains there.

D. status of the club.

______ 19. False advertising claims about health and fitness products

A. are prohibited from appearing on television by federal laws.

B. rarely use testimonials from celebrities.

C. use many misleading statements to increase sales.

D. usually urge you to take your time deciding.

______ 20. In an effort to combat false advertising, teenage consumers can

A. do very little about false advertisements.

B. get very upset about the fact that people are not honest.

C. simply accept the fact that they may get ripped-off.

D. tell their friends about false advertisements of health products.

Chapter 12 Answer Key

1. B 11. D

2. D 12. C

3. D 13. D

4. B 14. C

5. B 15. D

6. A 16. A

7. A 17. D

8. B 18. B

9. C 19. C

10. B 20. D
